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LET’S TELL YOUR STORY! 

How is your company relevant to the American public? 
 
The Smithsonian’s National Postal Museum (NPM) is launching an exhibit telling the amazing story of the historic 
partnership between the U.S. Postal Service and America’s mailing industry. This partnership has created an 
enormous communication and commerce channel. To launch the project, the NPM will host a dedicated website to 
tell the story of this incredible partnership and is engaging YOU to help tell the story.  
 
Your company will be given your own web page to populate with information. You are encouraged to use 
whatever media works best to tell your story. Video, audio, text & photographs, or all three.  
 
The museum will organize these company stories based on the six categories listed below, looking at how each 
impacts American citizens and businesses. We suggest you reference one or more of these categories to make 
your story more interesting and relevant to the reader! 
 
CATEGORIES: 

1. My Company Helps with Managing Finances 
Bills and statements are important links between businesses and customers. Not only do many customers still rely 
on the mail to pay their bills, they value statements in the management of their budgets and respond to relevant 
messages offering products and services. The time they spend on bills and statements helps establish relationships 
that generates more positive responses to other mail sent by companies they’re already doing business with. 
 
2.  My Company Helps with Maintaining Relationships 
Consumers maintain relationships with family and friends by sending cards and letters for special events such as 
birthdays, anniversaries and other important occasions. Businesses also maintain relationships with their customers 
through the mail for important messages and legal documents which can be customized and personalized in unique 
ways. 
 
3. My Company Helps with the Exchange of Information and Entertainment 
The flow of information and entertainment coming into the household happens through the mailbox – including 
many of the magazine and newspaper subscriptions, catalogs, DVD’s, and subscriptions to online services.  
 
4.  My Company Helps with Shopping 
The mailbox has transformed the way we shop, beginning with the development of catalogs and mail order.  
Consumers receive discounts, coupons, sales and other offers to stretch the family budget. They rely on the mail for 
awareness of local sales and events, to support charities, and to manage household services. Customers conduct 
research on upcoming major household purchases, and usually determine where and when to shop based on the 
mail.  Mail adds power to other media, and complements/supplements other channels. An essential extension of 
the shopping task includes ordering and receiving merchandise and, when necessary, making returns.  
 
5. My Company Helps Promote Citizenship 
Advocacy organizations, special interest groups and citizens dedicated to the common welfare of their communities 
rely on mail to support causes close to their hearts.  Mail creates opportunities for the American public to 
participate and engage in philanthropic and democratic causes. Religious and political organizations each year 
send appeals, acknowledgements and fundraising packages to donors, prospects and supporters.     
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6. My Company Helps Make the Mail Moment Possible 
Businesses and consumers continue to rely on the mail because it remains an affordable, relevant and timely means 
to accomplish their tasks. This is only possible due to the innovations in materials and technology that allows the 
Postal Service to process and deliver billions of letters and packages each year, and makes mail an essential tool for 
business and households. 
 
CONTENT SUGGESTIONS 

Here are some ideas you may want to use when telling your company’s story.   
Do’s 
o Introduce your company (who you are, what you do, the part of the industry you represent—photos or other 

supporting media would be great). 
o Provide a short history of your company (when your company started, any pioneers or innovators who helped 

your company become what it is today). 
o What is (or has been) the most interesting part of your operation?  Discuss/show aspects of production– 

machines and/or people at work. Assume viewers don’t know anything about your company! 
o Describe your company’s impact on American citizens and businesses. Readers relate to narrative experiences, 

if there is a specific experience that is particularly moving, exciting, or interesting – share it! 
o How does your company interact with the Postal Service? 
o Where is your company headed? What are the changes/challenges the company faces?  
Don’ts 
o Don’t include content that may be considered an advertisement or promotion of the company or products for 

financial gain. 
o Don’t use technical jargon or abbreviations known only within the industry. 
 
SUBMISSION GUIDELINES: 

Text 
o Text should not exceed 1,500 words in length for the total contribution. 
o Grammar and spell check final submissions. NPM will not edit but will review for acceptable content. 

 
Photographs/Images 
o Photographs enhance textual information and should be used whenever possible. 
o Old photographs should be scanned and submitted as digital files (NPM will not responsible for photographs). 
o Limit electronic file size to no more than 5MB. 
o Any digital format is acceptable, but .JPG files are desired. 
 
Video 
o Videos must not be longer than three minutes. 
o Identify speaking individuals (name, title). 
o Open captioning is requested. Alternatively, include a transcript. 
o Videos may not be larger than 100MB. 

Acceptable formats: 
o MP4 (preferred format) 
o MOV (preferred format) 
o WMV (preferred format) 
o AVI 
o MPEG 

Audio 
o Limit audio files to 10 minutes or less. 
o Any file format is acceptable, but MP3 format preferred. 
 
Questions and Story Submissions 
o If you have any questions about your web page contribution, please contact Karen McCormick, the Mailing 

Industry Project Manager for the National Postal Museum at McCormickK@si.edu  or 202-633-5062.  

mailto:McCormickK@si.edu
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o When you have all your files ready for submission, you can send them via email to McCormickK@si.edu  -
please include your company name in the subject line. 

 
 
 
 
 

RIGHTS & USAGE 

o Your submission of material constitutes your permission for, and consent to, its dissemination and use in 
connection with the Smithsonian’s National Postal Museum in all media in perpetuity. Your contribution 
grants permission to the Smithsonian’s National Postal Museum to publish any and all submitted material on 
its website, as well as other communication assets of the museum, including written publications (online and 
print), newsletters, media releases, educational publications, and galleries. 

o The material you submit must have been created by you or others working as your agents. It should be wholly 
original and not copied from or based – in whole or in part – upon any other photographic, literary, or other 
material, except to the extent that such material is in the public domain. 

o Submitted material must not violate any confidentiality, privacy, security or other laws. You will not contribute 
any content that is unlawful, harassing, discriminatory, libelous, obscene, false, inflammatory, pornographic, 
or that infringes on the rights of any third party. 

o By submitting material for this project, you release, discharge, and agree to hold harmless the Smithsonian 
Institution and persons acting under its permission or authority from any claims or liability arising out the 
museum’s use of the material, including, without limitation, claims for violation of privacy, defamation or 
misrepresentation.  

o You understand that the Smithsonian’s National Postal Museum assumes no responsibility or liability for any 
error, defamation, libel, omission, obscenity or inaccuracy contained in any submitted material or from any 
failure or delay in removing such content. 
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